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#1 Tip
Remember that your brand is the persona
of your business and should reflect your
company values. Also, ensure that your
brand identity and brand image are
closely aligned to ensure consistency.

Fun Facts
73% of customers say they love a brand
because they offer great customer service.
Sometimes small businesses can’t afford
to spend tons of money on branding like
their larger competitors. Providing great
customer service to your customers costs
practically nothing but can go a long way.
50% of people follow one to four brands
on social media. When thinking about your
social media posts, focus on creating
valuable content that can help customers
establish a relationship with your brand.
A signature color boosts brand recognition
by 80%. Visual branding includes color. Blue
is a popular color for most brands because
it represents trustworthiness and security.

Where did the term “Branding” come from?
According to some Google searches, it’s origin is from a very long
time ago from the ancient North Germanic language meaning
“a piece of burning wood” and later came to be known to “mark
permanently with a hot iron”. Even from ancient times, branding
was about ownership of something valuable that belongs to you,
something with great importance. So, when you’re thinking about
branding your company and creating a brand strategy, think about
what value your company holds, how important it is to you, and
then turn that into a visual representation.
Various people seem to have some confusion and
misunderstandings about a bunch of marketing buzz words.
So, here are some marketing terms that are very important to know
as you are putting together your brand and corporate identity for
your small business:

RED:
ORANGE:
YELLOW:
PINK:
GREEN:
BLUE:
PURPLE:
WHITE:
BLACK:
GRAY:
BROWN:

Love, Passion, Attention
Creativity, Friendliness, Confidence
Positivity, Optimism, Happiness
Feminine, Playful, Compassion
Growth, Health, Freshness
Stability, Loyalty, Trust
Nobility, Luxury, Spirituality
Innocence, Purity, Cleanliness
Power, Elegance, Sophistication
Neutrality, Balance, Intelligence
Down to Earth, Natural, Security

About Us
Balancelogic® is a leading back-office
support and services company providing:
IT Support & Managed Services
Avaya Phone Systems
Strategic Marketing Services
Graphic Design Services
Web Design Services
Small Business Consulting
to the small business community.
Our focus is to provide our clients with
services that result in cost savings and
business operational efficiency.
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FREE SEMINAR BREAKFAST PROVIDED
NETWORK WITH LOCAL BUSINESSES

BRAND IDENTITY
Brand Identity is all about the emotional connection and
relationship you have with your customers and clients. Your Brand
Identity is really about telling your company’s story. It’s about what
your company’s promise is to your clients and consists of elements
such as benefits, performance, quality, support, and your
company values.

CORPORATE IDENTITY
Color Psychology

COME TO OUR UPCOMING
FREE SEMINAR!

Annapolis - September 26

Corporate Identity is all about the look and feel of the business;
creating a professional, visual presence for your business. This
includes elements of your brand such as your logo, website,
business cards, and other marketing collateral. Developing and
showcasing a consistent corporate identity is critically important.

AAACCC Conference Room
134 Holiday Court, Suite 314
Annapolis, MD 21401
Time:

9:00am - 10:30am

BRAND AWARENESS

Cost:

FREE

Brand Awareness is all about when a brand, your brand, is instantly
recognized by your target audience and is associated with one
or more elements of your brand. Some examples would be
recognizing and relating to your company product’s smell, or maybe
your company’s colors.
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BRAND IMAGE
Brand Image is the feeling or impression your customers and clients
get when they think or get exposed to your company’s product or
service. As a business owner or marketing professional, you are
the brand owner and part of your responsibility is making sure you
communicate your brand identity and then compare it to your
company’s brand image. Review the results and then make any
necessary changes. Basically, brand identity is what you want your
clients to think and feel about you and brand image is what your
clients currently think and feel about you.

REGISTER:

(301) 396-8455 or
ckennedy@balancelogic.com

Logi’s Journey to

How Can We Serve You?
Call Balancelogic today at (301) 396-8455 or send us an email at
sales@balancelogic.com and let us help tell your company’s story!

Mention this Newsletter when you contact us

GET 50% OFF YOUR 1st MONTH’S SEO AGREEMENT
Must be a new client to use discount. Offer ends September 30th, 2019.
For more details call us at (301) 396-8455 or sales@balancelogic.com.
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